
Five tips for better CREATIVE

LOGO

Clearly define your goals. What do you want to communicate 
and who do you want to communicate it to?

If you have a strong point of difference with your competitors, 
exploit it at every opportunity. 

Are you adopting the right type, graphics and image 
systems to appeal to your audience?

Be consistent. Develop a style guide if necessary to 
ensure your audience experience is the same every time 
they come in contact with your brand.

View your work from an audience’s point of view. Ask 
whether you’re communicating the intended message in a 
clear, concise and creative way.

If you follow these five tips it’s hard to go wrong but if any of the above represents a challenge, we’re more than happy to have 
our creative team provide a helping hand.Q




